BRAND INSTITUTE

About Us

Founded in 1993, Brand Institute (BI) was

created on this principle: provide the highest
quality name development services, produced
and presented by the most experienced
professionals, in a timely manner, and at a
competitive price. As we strive to deliver
industry-leading nomenclature services, we are
constantly adapting to our clients’ needs to

deliver greater value and successful outcomes.
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Contact

Media Relations

Scott Piergrossi

President, Creative
spiergrossi@brandinstitute.com

New Business

Can Celebican

Senior Vice President, Business Development
ccelebican@brandinstitute.com

Website
brandinstitute.com

Healthcare eBrochure
www. brandinstitute.com/healthcare

Consumer eBrochure
www. brandinstitute.com/consumer

Social Media
LinkedIn: brand-institute



